Here’s how
you keep more
of your lunch money.
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Just like peanut butter and jelly, your company and the AEA’s targeted marketing is the perfect partnership.
Utilizing the AEA’s full menu of media offerings — Avionics News magazine, the Pilot’s Guide to Avionics, and the
AEA Convention Schedule of Events — ensures you are reaching more AEA members, dealers, owner/operators, pilots
and other decision-makers who recommend the purchase and installation of your products!

In 2011, not only can you reach more customers, but we also can help you stretch your budget!

Sign a 2011 Avionics News display advertising agreement of six times or more by Nov. 10 and receive:

1 0% off a 2011 - AND - 1 0% offa 2011

Pilot’s Guide to AEA Convention
Avionics ad Schedule of Events ad

Contact Darla Hall at 816-347-8400 or darlah@aea.net to maximize your advertising dollars in 2011!




